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Van Marketing tot Klant



Het Het doeldoel van  van vandaagvandaag

Het Het mogelijkmogelijk  makenmaken  datdat je met  je met meermeer

vertrouwenvertrouwen over marketing, advertising, over marketing, advertising,

public relations public relations kuntkunt  sprekenspreken in je  in je organisatieorganisatie

BetereBetere  beslissingenbeslissingen  kuntkunt  nemennemen  hieromtrenthieromtrent

AlgemeneAlgemene  ontwikkelingontwikkeling
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Tamira La Cruz, MBATamira La Cruz, MBA

MarketingstrateegMarketingstrateeg en - en -onderzoekeronderzoeker

OpleidingOpleiding::
MasterMaster’’s in Business Administrations in Business Administration

SpecialisatieSpecialisatie: corporate strategy en multinational: corporate strategy en multinational

managementmanagement

BachelorBachelor’’s in Business Administrations in Business Administration

SpecialisatieSpecialisatie: marketing management en finance: marketing management en finance

managementmanagement



ContentsContents

Goal of marketingGoal of marketing

Public Relations, Advertising, Marketing:Public Relations, Advertising, Marketing:

whatwhat’’s the differences the difference

MAC in the organizationMAC in the organization

EducationEducation

CaseCase



Ultimate goal of the organizationUltimate goal of the organization

More profitMore profit

More believersMore believers



The goal of marketingThe goal of marketing

Contribute to achieving theContribute to achieving the

organizational goal throughorganizational goal through

Higher marginHigher margin

Higher traffic/volumeHigher traffic/volume

Longer customer lifetime valueLonger customer lifetime value

Source: IIR Return on Marketing Investment Seminar 2006



Marketing, advertising, public relations Marketing, advertising, public relations ––

what is the differencewhat is the difference



Public RelationsPublic Relations

Building Building good relationsgood relations with the with the

companycompany’’s various publics bys various publics by
obtaining favorable publicity,obtaining favorable publicity,

building up a good corporate image, andbuilding up a good corporate image, and

handling or heading off unfavorable rumors, stories andhandling or heading off unfavorable rumors, stories and
events.events.

Serves toServes to
Attract good employeesAttract good employees
Get more understanding when something does go wrongGet more understanding when something does go wrong
Get favorable treatmentGet favorable treatment
Attract clientsAttract clients

Kotler & Armstrong



AdvertisingAdvertising

Any Any paidpaid  form of form of non-personalnon-personal

presentation and presentation and promotionpromotion  ofof

ideas, goods, or services by anideas, goods, or services by an

identified sponsor.identified sponsor.



MarketingMarketing

There is a mix of tools that together causes theThere is a mix of tools that together causes the
customer to buy your productcustomer to buy your product

ProductProduct

PricePrice

Place (distribution)Place (distribution)

PromotionPromotion

PartnershipsPartnerships

PeoplePeople

Research tells you where client should investResearch tells you where client should invest
her moneyher money



Marketing StrategyMarketing Strategy

What should we provide?What should we provide?

What do existing or potential customers want or need?What do existing or potential customers want or need?

What can we provide?What can we provide?

What are competitors providing?What are competitors providing?

Are there Are there unservedunserved needs? needs?

What are market conditions?What are market conditions?



The Organization (theoretically)The Organization (theoretically)

CEO

Sales & 
Marketing

Operations IT
Human 

Resources

Public 
Relations

Finance



Marketing Job DescriptionMarketing Job Description

Director of 
Sales & Marketing

Commercieel Direkteur

Product 
Concept

Development
Pricing

Place
Distribution

Promotion
Marketing 

Communication

People
Sales

Customer Care



Marketing 
Communication

Advertising
 Agency

In-house functions Outsourced functions

Print shop

Media

Account managers

Concept Development

Etc.
Creative team: 

writers, graphic designers, 
photographers

Media Planning Team



EducationEducation

MarketingMarketing
Business administration/management,  specialization in marketingBusiness administration/management,  specialization in marketing
managementmanagement

CommercieleCommerciele  economieeconomie

AdvertisingAdvertising
Communication, specialization in advertisingCommunication, specialization in advertising

Public relationsPublic relations
Communication, specialization in public relations and/or journalismCommunication, specialization in public relations and/or journalism

Graphic DesignGraphic Design
Art (Art (KunstKunst), specialization in graphic design), specialization in graphic design



PraktijkvoorbeeldPraktijkvoorbeeld

Hoe Hoe kijktkijkt  iedereeniedereen  ernaarernaar??
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Grafisch Grafisch ontwerperontwerper/Art director/Art director
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SpecialisatieSpecialisatie: Design & Typography: Design & Typography



Ton van Ton van HaarenHaaren

DrukkerDrukker

OpleidingOpleiding::
GrafischeGrafische School School

SpecialisatieSpecialisatie::



Drs. Jetha RomerDrs. Jetha Romer

Manager Marketing & CommunicationsManager Marketing & Communications

OpleidingOpleiding::
MasterMaster’’s in Business Communication, s in Business Communication, KatholiekeKatholieke

UniversiteitUniversiteit Nijmegen Nijmegen

HBO/MasterHBO/Master’’s Interpreter, Translator, Laws Interpreter, Translator, Law


